Because We CARE.

A FUNDRAISING CAMPAIGN IN SUPPORT OF
PARKS AND RECREATION



Ab0u+ +he CAKE CamPoxijn:

We’re excited to have you as a key player in our
donation campaign. Within this document are every
resource, campaign image and social media support
you’ll need to be successful.

TZAPS' CamPﬁ bn PufPose:

* Fundraising Goal: Raise $5,000 to support the
Texas Recreation and Park Society’s initiatives.

* Awareness Goal: Increase awareness of the
TRAPS’ mission and the impact of our four pillars:
Connection, Advocacy, Resource, and Education.

« Engagement Goal: Encourage at least 50% of the
membership to participate in the campaign, either
through donations or by spreading the word.

« Membership Goal: Strengthen the sense of
community and belonging among members by
highlighting their contributions and involvement.

* Long-Term Support Goal: Lay the foundation

for future fundraising efforts and establish the
organization as both a professional organization and
a charitable entity in the eyes of members and the
community.

Cam'Pou:jn Do«'l'es: Lead Con+tac+s:

Now-December 24 For general info, email
traps@traps.org



mailto:traps%40traps.org?subject=

Abou'l' TKAPS

Texas Recreation and Park Society (TRAPS) is committed to advancing
parks, recreation and conservation efforts that enhance the quality of
life for all people. We cannot do this alone. TRAPS invests in and
champions the work of park and recreation professionals as a catalyst
for positive change in service of communities across Texas.

Ke\’ S+a+s:

» 2,300 members across the state, spanning five regions

» Members are part of municipal government, therapeutic recreation
facilities, hospitals, universities and more

Hash+ajs:

Hashtags that may be promoted throughout the campaign include one
that is more specific to the donation campaign and the use of TRAPS
regularly used official hashtag.

Campaign Hashtag: TRAPS’ Official Hashtag:
#EssentialinParksandRecreation TRAPS_CARE

Donate Your Awareness:

When money cannot be donated, word of mouth and social

media engagement are equally as critical to the campaign’s

growth and success. Comment, like, and share content across
TRAPS’ social channels for added support. Follow us @TRAPSTX and
Texas Recreation and Park Society on all channels.

f RO XX Rin


https://facebook.com/trapstx
https://x.com/trapstx
https://www.instagram.com/trapstx
https://www.linkedin.com/company/texas-recreation-and-park-society/

Asse+s +o HeJP:

Emailing potential donors: Share our solicitation email
template with potential donors to the campaign.

Sharing with local media:

Customize the press release template and distribute to
appropriate reporters, bloggers and broadcast media in
your area.

Social Media Graphics

For sharing content across social channels, a campaign
graphic and donation banner have been created to for
sharing across social media. Once your donation has been
made, download the Donation Banner to share across
social accounts!

Campaign Graphics:
Facebook ¢ Instagram ¢ X ¢ Linkedin

Donation Banner:
Facebook ¢ Instagram ¢ X ¢ Linkedin

TRAPS Logos

Horizontal Logo- Full Color

Horizontal Logo - White/Transparent Background
Round Logo - Full Color

Round Logo - White/Transparent Background
Stacked Logo - Transparent Background

2025 Campaign Video is Coming Soon!


https://traps.org/wp-content/uploads/2025/11/2025-CARE-Campaign-Sample-Donation-Request-Email.docx
https://traps.org/wp-content/uploads/2025/11/2025-TRAPS-Care-Campaign-Press-Release-Template-for-Parks-Recreation-Agencies.docx
https://traps.org/wp-content/uploads/2025/11/TRAPS-CARES-2025-Facebook-Post3.png
https://traps.org/wp-content/uploads/2025/11/TRAPS-CARES-2025-Instagram-Post.png
https://traps.org/wp-content/uploads/2025/11/TRAPS-CARES-2025-Twitter-Post1.png
https://traps.org/wp-content/uploads/2025/11/TRAPS-CARES-2025-LinkedIn-Post.png
https://traps.org/wp-content/uploads/2025/11/TRAPS-CARES-2025-Donor-Facebook-Post.png
https://traps.org/wp-content/uploads/2025/11/TRAPS-CARES-2025-Instagram-Donor-Post.png
https://traps.org/wp-content/uploads/2025/11/TRAPS-CARES-2025-Donor-Twitter-Post.png
https://traps.org/wp-content/uploads/2025/11/TRAPS-CARES-2025-Donor-LinkedIn-Post.png
https://www.dropbox.com/scl/fi/0vtafgntg8u8b4offpnq5/TRAPS-Horizontal-Color.png?rlkey=05kq2jbtq6m3clhmkexor4vzr&e=1&dl=0
https://www.dropbox.com/scl/fi/xicoehy3zft6nqbnexhpw/TRAPS-Horizontal-White.png?rlkey=me340b1yw3sm2t3emnjmuy06e&e=1&dl=0
https://www.dropbox.com/scl/fi/gimkn7d2nmegmml6hvs6l/TRAPS-Seal-Blue-Color.png?rlkey=2lsedgyk03q5969kvivf60ivo&e=1&dl=0
https://www.dropbox.com/scl/fi/jlbod5vy2ev3wd5i21hbu/TRAPS-Seal-White.png?rlkey=vema5s7llun35izciua9kwpzy&e=1&dl=0
https://www.dropbox.com/scl/fi/76w309e0523n1m95ak8tp/TRAPS-Stacked-Color.png?rlkey=phh5wcmkbr8h0g05jwidjb661&e=1&dl=0

Freclue.n-Hy Asked Ques+ions

What is the TRAPS: Because We Care campaign?

The TRAPS: Because We Care campaign is the Texas

Recreation and Park Society’s (TRAPS) second-

annual charitable giving campaign. It will run through

December 24, with the goal of raising

$5,000 to support our mission through our four
pillars: Connection, Advocacy, Resource, and
Education (CARE).

What is the purpose of this campaign?
This campaign allows TRAPS to:

* Increase programmatic reach: Additional funds
enable us to expand our existing programs and
develop new initiatives.

» Offer more programs and speakers: Increased
funding allows us to bring in more expert speakers
and offer a widervariety of educational programs.

* Enhance outreach to Texas communities: We can

better serve with enhanced resources and support.

Parks and recreation’s value: This campaign helps
highlight the critical role parks and recreation and
our professionals play in building healthy, vibrant

communities.

* Strengthen our financials: By diversifying our
revenue streams, we continue to ensure financial
stability and sustainability.

How will the funds be used?
The funds raised will support TRAPS in various ways,
aligned with our four pillars:

e Connection: Funding community events and
initiatives that bring people together.

* Advocacy: Supporting efforts to advocate
for policies and funding that benefit parks and
recreation.

* Resource: Providing essential tools and resources
to park and recreation professionals.

* Education: Offering educational programs and
training opportunities to empower professionals.

How can | participate in the campaign?
There are several ways you can get involved:

* Donate: Every dollar counts!
* Spread the Word: When money cannot be donated,
donate your awareness. Share the campaign on

social media and encourage others to support.

* Participate: Share your stories and engage with us
online throughout the campaign.



What is the goal of the campaign?
e Fundraising Goal: Raise $5,000 to support the
Texas Recreation and Park Society’s initiatives.

* Awareness Goal: Increase awareness of TRAPS’
mission and the impact of our four pillars:
Connection, Advocacy, Resources and Education.

* Engagement Goal: Encourage at least 50% of the
membership to participate in the campaign, either
through donations or by spreading the word.

* Membership Goal: Strengthen the sense of
community and belonging among members by
highlighting their contributions and involvement.

* Long-Term Support Goal: Lay the foundation

for future fundraising efforts and establish the
organization as both a professional association and
a charitable entity in the eyes of members and the
community.

Why should | donate to TRAPS?
Your donation will:

* Support vital community programs: Help us build
stronger, healthier communities across Texas.
Advocate for parks and recreation: Ensure that parks
and recreation receive the recognition, funding, and
support they deserve.

* Provide resources and education: Equip park
and recreation professionals with the tools and
knowledge they need to excel.

Is my donation tax-deductible?

Yes, as TRAPS is a 501(c)(3) nonprofit organization,
your donation is tax-deductible to the extent allowed
by law. You will receive a receipt for your donation
for your records.

How can | help spread the word about the
campaign?

We’ve created a campaign toolkit with social media
templates, email templates, and other promotional
materials. You can use these resources to share your
support and encourage others to join the cause. The
toolkit will be available on our website soon.

What if | have more questions?

If you have any additional questions or need more
information, please feel free to contact us at traps@
traps.org. We’re here to help!

How will | know the campaign’s progress?

We will update our website and social media
channels with campaign progress, including the total
amount raised and highlights of our activities. You
can also sign up for our e-newsletters to receive
updates directly in your inbox.






