Central Region 
Best Department Marketing 

Texas Recreation and Park Society


OFFICIAL NOMINATION FORM

Department/Organization:      
Address:      
City:      
State:   
 Zip:       -     
Nominator:      
Title:      
Phone: (   )     -     
Email:      
Nominator’s Signature __________________________________

This award will recognize a department’s overall Marketing efforts. There must be evidence in three areas: 1) creativity or innovation in the development of web sites or home pages on the Internet that communicate and promote the value of public recreation and parks.  Entries will be judged on content, design, ease of use, and appropriateness. 2) Use of media outlets, either television, radio, newspaper that provide exemplary coverage or sponsorship of park & recreation events, programs, facilities or issues. 3) Provide examples of overall promotional efforts of a park and recreation agency for the last year.  This award should represent the agency as a whole, not an individual event.

Please complete this form, respond to all questions, and include the following items with the indicated amount of the materials requested.

To:      Rachel Franks

Subject: TRAPS Nomination Form
rachel.franks@georgetown.org
512.930.1711 
DEADLINE: ENTRIES MUST BE SENT BY OCTOBER 26TH, 2020
Please email the following:

·  Single page materials (2 min. - 5 max. - i.e. posters, flyers, cards, post cards) 

·  Multi page documents (2 min. - 3 max. - i.e. newsletters, program brochures, annual reports) 
· Digital pictures (JPEG or TIFF format) of novelty items (2 min. – 5 max. - i.e. T-shirts, balloons, key rings, etc.) 
· News articles (2 min. – 5 max. -  i.e. news releases, photos, feature articles) 
· Video, radio spots, limited to a total of all submissions to 3 minutes maximum. 
· Completed form in MS Word Document format with no more than (5) digital pictures (JPEG or TIFF format.)
A. Provide an overview of your agency’s public affairs/marketing office. 
     
B.
How do you measure/evaluate the effectiveness of your promotional programs to your target market? 
     
C.
Please provide your agency’s web address:


     

